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Lecture 1: 
Signaling the Environmental Performance of Polluting Products 
Content: The role of pricing as a signal of environmental performance for polluting products 
to green consumers. 
 
Lecture 2: 
Environmental Taxation within Bertrand Differentiated Duopoly 
Content: Second-best environmental taxation of a polluting product challenged by a green 
substitute in a Bertrand differentiated duopoly. 
 
Lecture 3: 
The Credibility of Certification 
Content: The credibility of certification by a benevolent and opportunist agency who cares 
for the size of her revenue. 
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